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Company Information

ÅEstablished in 1964. 

ÅJoint-ventured company: 

Phodhivorakhun group & Mitsubishi Electric, Japan. 

ÅManufacturer & Exporter: 

Home Appliances under brand named ñMitsubishi Electricò, 

consist of Refrigerator, Electric fan, Ventilating fan and 

Water pump

ÅOct 1994: Registered as listed company in SET. 

ÅRegistered & Paid up capital: 220 million Baht

ÅPar value at 10 Baht with totally 22 million shares

ÅTotal number of Employee: 2,136 persons (as of Jun. 2010)



ÅShareholders Structure:

1) Mitsubishi Electric, Japan 41.1%

2) Phodhivorakhun Group (Thai Founder) 34.2% 

3) Other shareholders 24.7%

ÅBoard of Directors: Total 15 persons (including 5 Independent 

directors)

ÅDividend Payout policy : about 50% of net profit after tax 

depend on operating results & economic situation

ÅAuditors : KPMG Phoomchai Audit Ltd.

ÅOffice : 67 Moo 11 Bangna-Trad Rd.Km.20, Bangchalong, 

Bangplee, Samutprakarn 10540.

Tel: (66)2-337-2900 Homepage: www.mitsubishi-kye.com
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Highlights by products      

until Q 1/ 2010



Product Development Philosophy

Technology

Safety & 
Environment

Quality 
Control

ñWe balance for the bestò

Policy is demonstrated 

through the manufacturing 

process and product that 

meet international standard 

organization to minimize 

the load to the globe.

Control with innovation and 

technology to produce the 

outcome in accordance with 

quality policy.

Ensure confidence of all 

phases of the production 

process (from manufacture 

to the finished product) are 

met the best of quality 

standard.



Q1 /FY 2010 

Performance



Highlights of the Financial 

Statements 

FY2009 FY2010 % Change 

Total Sales            1,847.2           2,094.0 113%

Dividend received                413.0                   0.5 -

Total Revenues             2,278.2            2,114.0 93%

Cost of  Sales             1,391.5            1,559.7 112%

Gross Profit               887.0              555.1 63%

Selling and Administrative Expenses                248.5               265.4 107%

Operating Profit                237.0               302.3 128%

Net Profit Before Tax                638.5               289.7 45%

EBITDA               680.5              338.5 50%

Depreciation & Amortization                  42.0                 48.8 116%

Tax                  46.1                 79.7 173%

Net Profit After Tax               592.4              210.0 35%

Profit Margin (%)                  26.0                   9.9 38%

Earning per Share (Baht)                  26.9                   9.5 35%

Remark :   FY = Fiscal Year (April - March)

Unit:  Million Baht

1st Quarter  (April~ June )



+13%Sales Refrigerator Export to Japan up 11%

Revenues

Cost of Sales

Selling expenses

Admin. expenses

KYE Q1 FY2010 Performance  (main factors)

-7% Dividend from investment down 413MB

Down from 75.3% to be 74.5% due to
Raw material cost down activities

Decreased from After Service expenses

Increased from Development fee

Favorable Unfavorable



Highlights of the Financial Statements

31/3/2010 30/6/2010

Total Asset  (Million Baht)    4,732.7    5,259.0 

Total Liabilities (Million Baht)    1,463.7    1,771.1 

Shareholder Equity (Million Baht)    3,269.0    3,487.9 

Book Value per Share (Baht)        148.5        158.5 

Current ratio (Times)            3.3            3.0 



Total Sales Amount (FY 2006 ï1st Quarter 2010 ) 
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Operating Profit  ( 1st Quarter) : Fiscal Year 2006 ï2010

Millions Baht
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Sales (April ~ June 2010 )

By Business Unit

By Markets

Q1 Sales  Growth ratio  

Total   

112 %

Ventilating Fan   

113 %

Refrigerator   

Fan   

Water Pump   

114 %

134 %

150 % 

75.8%

18.4%

5.2% 0.6%

Refrigerator Fan Water Pump Others

34.6%

51.6%

13.8%

Domestic Japan Others



World Economic Trend 

% GDP Growth 2010p 2011p

World 4.6 4.3

Advanced economies 2.6 2.4

Emerging and developing 6.8 6.4

economies

Thailand 5.5

Trader countries

Source : The Electrical & Electronics Institute, Thailand.

=   World

=   Advanced economies 

=   Emerging  and  developing economies

Remarks :  ASEANï5  =   Indonesia, Malaysia, Philippines, Thailand and Vietnam

Trend of expansion economic rate

% GDP Growth 2010p 2011p

United States 3.3 2.9

EU 1.0 1.6

Japan 2.4 1.8

China 10.5 9.6

India 9.4 8.4

ASEAN - 5 6.4 5.5

Middle East/North Africa 4.5 4.9



Total view of Thai Electrical & Electronic Industry

Comparison in Production of Electrical & Electronic Industry Index 

Situation of Jan.-Jun.2010 :  UP 36.51%

Year 2004 -2010 (Jan. ïJun.)

Jan.       Feb.      Mar.     Apr.       May      Jun.      Jul.         Aug.    Sep.      Oct.       Nov.      Dec.

Source : The Electrical & Electronics Institute, Thailand.
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Comparison in Expansion of Electrical & Electronic Industry Index 
Production in year 2010/09 (Jan.-Mar.) and (Apr.-Jun)

Situation of Electrical appliance :  

Refrigerators :  

UP  Trend

UP  Trend

ô09 Jan-Mar ô09 Apr-Jun ô10 Jan-Mar ô10 Apr-Jun

Source : The Electrical & Electronics Institute, Thailand.
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Comparison in Export value of Electrical & Electronic Industry  

Proportion for Export market
(Jan.- Jun.2010)

Unit : Billion US$

Situation of Export Trend 2010 :     Major export proportion in 
ASEAN markets   

UP  Trend
Source : The Electrical & Electronics Institute, Thailand.
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Sales quantity in Domestic (Jan.- Jun.2008 ï2010) 

Situation of Refrigerator  :     UP  Trend

ô08 Jan-Jun ô09 Jan-Jun ô10 Jan-Jun

Thousand sets

Source : The Electrical & Electronics Institute, Thailand.



KYE Management Way



1, Expansion of export to developing countries

1) To enhance strength in existing markets

2) To develop the new markets
ASEAN Vietnam Indonesia

Next Step China

Next & Next Step India

Case by Case Middle East

3) To develop and launch

the strategic model
in overseas market



2, Reinforcement of profitability in domestic market

1, To expand sales with launching
new charming products
ŸImprovement of product mix

2, Cost reduction
To increase production value
Increasing sales 

Decreasing outgoings 

To improve productivity by JIT KAIZEN

activities
To adopt new manufacturing technology



Development give us success

We have launched this 

model since Jan.2010.

Sold in Japan naming 
BOTTOM FREEZER C series

And sold in Asian market

naming   SMART FREEZE

Very successful 

in Japan, Hong Kong, Malaysia, and New Zealand



Finally

We will catch the future through

Development

Improvement

Innovation

Please continuously support for KYE.





Thank you


